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THE WHITE HOUSE

“uccuctoacd to tuke them as a matter of course."Now,

WASHINGTON

Leur hir. Schnapper:

educationadi prograum in which emphasis will be laid on'i
the vital necessity for malntalnlng our civil'libe'ties

Conspﬁtutlon, have been the source of -our: happinesﬁ’
from our very begimnings as a nation... Ve have been

hovever, when we see other nations challenglng those
liberties, it behooves us to exercise that: eternal
vigilunce wiica now, us always, is the price ‘of Liberty
bo matter what comes we must preserve our national"ﬁfl5
Livrthright: liberty of conscience and of educatlon,
of the press ana of' free dsucmbly, and equal-justice
to all.under the law, :

ke a free peovle we nust dsfend'ouflaéariy :
von heritage of freedom against all assaults._blvwiSQI
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2153 Florida Avenue, IN. Vi, :
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Dear Mr.'Schnapper:

: - As Director of the Office of War Information, I
have good reason t
incumbent upon us

and exact information about the nature of.the war.

do this job effectively '
past, the government must leave a”large)share of the: o

work to private agencies,’ Tt has been T

watch over -the
i operations of the American Council-on public Affairs. I

. haveeavery confi

a1l to spread through the land full
.To ;_-‘

Cordially, -

Jlmer Davis - |
Director

o feel strongly the responsibility_5~t_ E

v efreshing to ;;€~
1ast five years the honest - and impartial . 7

, dence that the next five years will see
: your work expand in scope and importance. '
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and in line with our democratic’ . :
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Public Affairs Press Grows
in 20 Yearsito a Major Role

By Roy Meachum
Staff Reporter

M. B. Schnapper figures
Washington is about the best
place in the world to be in
the bonok publishing business.

“Where else can you find a
research setup like the Li.
brary of Congress,” he rea-
soned.

“There are more 2uthors per
square yard here than any
-other city. We have experts on
every subject under the sun
to turn to when we need ad-
vice, and every Government
office is a potential source of
material.”

As the founder and execu-
tive dicector of the Public
Affairs Press, Washington’s
only book publishing firm, he
speaks with 20 years of experi-
ence. With more than 1500
titles listed in their catalogue,
PAP puts out a new book,
pamphlet or monograph a
week.

“To show you what I mean,
one day I was over at the Li-
brary checking something out.
I went down v the cafeteria
for lunch and got to talking
with this fellow sitting op-
posite me. It turns out he’s
the former Minister of Educa-
tion in China working on a
book about Chinese and Rus-
sian diplomatic history.

“In 2 single day I polished
off my research on one project
and picked up a new author,”
he said reaching for a copy of
“A  History of Sino-Russian
Relations” by Tien-fong Cheng.

Launched in 1937

Schnapper backed into the
publishing  business while
chief information officer for
the United States Housing Au-
thority in 1937.

“This {riend of mine, Walter
Galenson, had done a book on
“Rival Unionism” and I made
arrangentents to publish it,”
he recalled.

"“A year later I took inven-
tory. With a staff of 15 at the
U.S.H.A. we had turned out
three or four measly pam-
phlets. By working during
lunchtime and at night my
wife and I prepared 12 books
and 10 pamphlets. T decided
this was for me.”

With no illusions about the
vagaries of the publishing pro-
fession, Schnapper sank his
savings into one press and paid
himself a salary of $50 a week.

“Even with luck I wouldn’t
have made it then if my wife
hadn’t had such complete faith
in the idea,” he said.

M. B. Schnapper, Director of Public Affairs Press

“She continued working as
a teacher and we put every
spare penny in the business.
If she had demanded wall-to-
wall carpeting or.any of those
other niceties women are sup-
posed to like, Public Affairs
g;e"ss would have ceased to
Just a few short years after
he started the presr, World
War Il came rolling in and
with it paper rationing for
the publishing industry.

“They were spotty years a‘
hest. The bread and butter of
this business is the backlist.
When you specialize in the
social sciences—the way Pub-
lic Affairs Press does- -you
continue to sell books for years
after initial publication.

Published Gandhi Book

Since the war his desire for
a really successful book was
realized in the autobiography,
of the great Indian leader,
Mohandas K. Gandhi.

“Gandhi’s book did well but
to say how much profit we
made would have no signifi-

cance. The breakeven point
varies with books so our

profits varies accordingy
There is no absolute standard
for judging the success of a
publication in this business.”
Schnapper observed.

But one unquestioned meth-
od of measuring PAP’s growth
is the fact that its editorial
staff has grown to eight and
the number of participating
editors—mostly universiiy pro-
fessors and govzrnment ex-
perts—who help ont rurs in
the scores.

In addition, the press recent-
ly moved into new quarters at
419 New Jersey ave. se.—its
own building.

“When we were ready to buy
it couldn't be anyplace but
here in the shi.jow of the Li-
brary of Congress, the treasure
trove,” the publisher com-
mented.

His plans for tte future in-
clude an increased number of
pictorial histories like “The
Grand Old Party' The First
100 Years,” a 1955 publication
about the Republicans which
sold a gratifying number of
copies.




WASHINGTON BOOK NOTES

Public Affairs Press

'By BONNIE AIKMAN
Star Staff Writer

It was back in 1939 that M.
B. Schnapper decided there
could be no more logical place
in the world to establish a pub-
lishing firm than Washington,
D.C. This month, the thriving
enterprise he started then is
marking its 30th aniversary.

Public Affairs Press, located
in a brownstone building at 419
New Jersey Avenue S.E. - a
handy distance from the Li-
brary of Congress and the U.S.
Capitol — has published some
one thousand books, mono-

-graphs and pamphlets over
the last three decades. Its sub-

jects span the whole range of

the social sciences — chiefly
history, economics,  political
science and sociology. Authors’

names on_its books have been .
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M. B. SCHNAPPER -

sharp competition he faces
fr om government-subsidized
houses in the District, he is
holding his own; the second

" dilemma — government copy-

right — he continues to pursue
with .a crusader’s zeal. The
latter problem received promi-

~ nent headlines in 1958 when

Admiral Hyman Rickover pro-
tested the right of Public Af-
fairs Press to print his speech-
es. When the admiral placed
a copyright on his work, the

firm brought suit against him,

charging that his speeches
were ‘“in the public domain

- and not subject to curtailment

as to use.” The controversy
went - all the way to the Su-

_preme . Court but was never

resolved = because - Rickover

right. -

eventually withdrew his copy--

yIANY
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Years Old
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“We rediscovered America
about ten years ago,” he says,

“and found it fascinating.

Two of the entries in this cat
- gory are “Third Parties i
American Politics” and ‘‘Cam:
paign for the President.” An
the editing of pictorial histo-
ries is the publisher’s special
form of .relaxation. “This fall
we will publish a massive

illustrated history of labor in

the United States.”

Another fall entry will high- |
light a subject which reflects |

Schnapper’s knack of publish- -
ing foresight: “The, Suprem
Court: Myths and Realities,
will look into the conflicts of
interest by .members of |
high court both in recent z
past years. Arthur Miller o

George Washington Univ

B

world :famous — Gandhi, - ' o In recent years, the firm, Law School is the author. -
Toynbee, Nasser, Harry Tru- rapidly becoming the informa: which formerly printed large M. B. Schnapper, a resi&e‘n
man .and Bernard Baruch — tion capital of the world — th umbers ‘of monographs, ‘bas  of Forest Glen, Md., who ca

and. it has also brought to light city has an expert on almos

a_number of local talents everything and the sou‘rqes fore

whose works might otherwise - manuscripts -~ are  obviousl

turned to an emphasis on to, publishing after a two-year
trade books. Among its recent - term as information officer foj
titlgs are “Gambling and Or- the President’s Committee

have ‘been -ignored. ‘Ahout ‘a
quarter of its ‘writers "are
drawn 'from Washington’s
journalistic "and * scholarly
communities, .
"-Schnapper looked back the
other day over his firm’s three
decades:

- *It struek me in those early

years ‘that Washington was . li

ingly in recent years'= I keep
bumping into their
all the time . . . -

anized Crime,” by Rufus

King; “Military Occupation
‘and - National Security,” . by
Martin Kyre; “Nuclear Prolif-
tio‘ni:? by Walter .Wentzl,l
‘Learning Throug
ames,” by Elliot Carlson,

. Two of Schnapper’s special
aterests, as well, are now spe-
ialities of the firm. -

Economic Security, is himself
the author - of a number
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Kennedy Defends Permitting
Astronauts to Sell Memoirs

By JOHN W. FINNEY
Special to The New York Times

WASHINGTON, Nov, 23—
President Kennedy has de-
fended as reasonable the Ad-
‘ministration’s policy of per-
mitting the astronauts to sell
their personal stories for
profit, ‘

The President explained
that in granting such permis-
sion to the astronauts the Ad-
ministration had attempted to
eliminate the ‘“controversial
aspects” of the original con-
tract under which the sevén
Mercury astrenauts sold their
personal stories for $500,000.

Mr. Kennedy for the first
time publicly outlined his po-
sition on the controversial is-:
sue in answer to a letter from
M. B. Schnapper, editor of
Public Affairs Press, a Wash-
ington publishing concern.

Mr. Schnapper had pro-
tested the Administration’s
decision of last September per-
mitting the astrosuts to con-
tinue the sale of their pers-nal
stories.

In an excnange of letters
made public by Mr. Schnapper,
the President said the *‘policy
decision was reached only after
most careful review of all the
facts and lengthy consultation
both within and without the
Government.”

removing specific controversial
aspects of the original astro-
naut agreement,” the President

wrote, “and we feel that this
goal has been reasonably
acHieved.”

The original agreement en-
tered into shortly after the seven
Mercury astronauts were se-
lected in 1958, gave Life maga-
zine exclusive rights to the per-
sonal stories about their space
flights.

The President, according to
close associates, looked with
considerable disfavor upon this
arrangemeént. But when the
question arose with the selec-
tion of nine new astronauts in
September, the White House de-
cided to continue the past policy
with certain new restrictions.
The Administration specified
that any future contracts would
be subject to approval of the
space agency and that the
storxes should not contain any
“official information” not pre-
viously made available,

In addition, the ‘guideline”

|was laid down that the astro-
‘Inauts should

not invest any]
money they received from their
personal stories in a manner
that might create the impres-
sion they were benefiting from
the activities of the space pro-
gram.

“Efforts were directed toward|

The $500,000 contract with|
Life magazine, extending
through ‘‘the duratxon of Proj-
ect Mercury,” is expected to
come to an end next spring with
the 24-hour orbital flight by
Air Force Maj. L. Gordon Coop-
er Jr. As part of the original
rcantract, the astronaits recent-
iy pubhshed a book entitled “We
Seven.”

Legality Questioned

Thus far, according to a|
spokesman for the. National
Aeronautics and Space Admin-
istration, the astronauts have:
not entered into any new con-
‘tracts nor are any agreements
‘currently being negotiated.

'"'In a letter of repiy, Mr.
‘Schnapper urged that the Pres-
ident reconsider the policy “not
-only because there does not ap-
,pear to be any legal justifica-
‘tion for encouraging public serv-
ants to commercxa,lize their of-
ficial experiences and knowl-
‘edge, but also because this
‘policy opens wide the door’ to

‘emment information for ul-
terior reasons of a questionable
nature.”

Mr. Schnapper argued that
the policy was ‘“‘contrary’” tc a
Presidential executive order on
standards of conduct, “contrary
ito the copyright act” and “con-
trary to the obligation of Fed-
eral agencies to keep the Amer-
ican people fully informed about
governmental activities.”

In the executive order, issued
on July 20, 1961, Mr. Schnapper
pointed out, one section states:
“Employes may not (A) have
direct or indirect financial in-
terests that conflict substan-
tially, or appear to conflict sub-
stantially, with their responsi-

\improper manipulation. of Gov-|"

bilities and duties as Federal:
emplcyes, or (B) engage in,
directly or indirectly, financial:

primarily relying upon. infor-:
mation obta'ned through their
employment."”

The policy, he contended, is‘
“patently incompatible” with!
the Copyright® Office interpre-!
tation of Section 8 of the Copy-|
right Act that “any work pro-;
duced bv a Government employe

ment is not copyrightable.”

Mr. Schnapper also argued:
that the policy should be re-.
.versed because the decision!
would “inevitably prompt’ other!
Federal agencies to follow the
space agency precedent.

The decision “is bound to en-
courage public servants in gen-
neral to commercialize their!
official knowledge and experi-|
ence” and “the decision will
have discriminatory effects in
a variety of ways,” he said.

W~ 24 -62

transactions as a result of, or;

PRSI,

within the scope of his employ- l

"

- ting the Nation’s astronaut;

'hls criticism that the -

Astronaut' L

Story Sale

Associated Press,
President' Kennedy

sell their stories of their.
sonal experiences, M.
Schnapper,
Affairs Press, said last mgi’l
. Schnapper said he had-
ceived a letter Nov. 5 f
the President responding

a subject of much dlScusslo “,
the Kennedy letter said. “How
ever, I want’ to assure you thal

of the facts and lengthy (
sultations both within an
without the Government. ¥}

“Efforts were directed f ;
ward removing specific contrc%
versial aspects of the original
astronauts’ agreement and we
feel that this goal has been
veasonably achieved.”

Public Affairs
Washington publisher of books:
and pamphlets on Government
affairs, has been waging &
campaign since 1958 against
copyrighting of speeches, by‘
Government officials. =~ 1%

The new policy of the Na-
ttfonal Aeronautics and Space
Administration permits astro-
nauts to sell their stories after

having made themselves avail-.

able to questioning in at least
two general news conferences.

Schnapper said he has chal~
lenged the new policy in an-
other letter to Presment Ken—
nedy thxs week . :

Thariee
W€

editor of’ Publlc,__

Press, 'a )













